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211505 | HBLio|Ho|2HT  3-3-0

Theories of Communication

£ A5 AFUAClA ol&2 9l A, ARIA FEdA
BAske Aol 542 Fa g adER S o] A5S
olFgto ey ALEHEARl FEAA NN JNdstet EAlTAY F
S W =Y, doR =TS AT Il dES
skgobAl dck

This seminar course reviews various communication theo-
ries at different levels: individual, organizational, and societal.
Putting emphasis on the importance of conceptualization in
scientific inquiry, it aims to help students understand various
theoretical concepts that are necessary in writing a thesis.

211.603 HRLFoHATHE  3-3-0

Research Methods of Communication

2 35S gzt FedEo A AxuAeld d7AR A
S e diztgdASelA A3Hy ARl 71Ed eAE A
gt AAARl A7 S APl shedl 2 EHo] ok
TAHoR AlslHEt WHEY Fo JidF o, HH AT
543 A}, Jigstel 24, Amek A%, FEFoH AwuAol
A ATelA Bol AREE ARSI, $AE A 52
B/ 28

This compulsory course introduces basic principles of sci-
entific research and provides research experience for students.
Specifically, it reviews and discusses various topics such as
characteristics and procedure of scientific research, con-
ceptualization and measurement, scales and indexes, typical
data gathering methods in empirical communication research,
statistical analysis of data, etc.

211.615 H|ZFH B L|AHo|Mo|2HAZ  3-3-0

Critical Theories of Communication

o] FE2 Hirtal AjuAold de wiHoR Hudstn
ojfsh= ol&d MEdES FHelL, olgS =AY wWetelA
ek $Ee e d B0l do. FRAES Al 7 AA
£ ddsis Agolx wBARUAS ol2EL olalsl, A
Alo] 4 gk Gool Hgshe FAS =S ok

This course is to survey broad range of critical communi-
cation theories in the context of global and local societies.
Students will have chances to reflect and apply theoretical
concepts to the issues and problems they are interested in. In
addition, strong emphasis will be laid on training of thesis
writing.

211.630 FHaL|#o|Mo|2EZ 3-3-0

Topics in Communication Theories

® = spict 2AE deistel S 2F HBoT AR
UAlelEst obe] A2 At PAE dvheta wofske d 1
B itk AF7A “GER, ARUAIIALE, 5§
£ A Yrslolo 257 So| RAlR Fart 4RE vl vk,

This course examines different topics every year by in-
troducing recent theoretical development and issues in com-
munication studies. Previous topics include discourse analysis,
communication policy, pragmatics, and the public sphere

~HEXESt(Dept. of Communication)

211632 ASHBLBo|HolE  3-3-0

Theories of Persuasive Communication

B 5 A5 AfuAelde 224 715 9 adel] adl
AF7HAY oY o|EEFR AT UFE AHEHA o8 Ve
oo A7HAl & whEE BAh= ] EAo] gtk FAA S
2 HE 2 g5 wgd a3 712 EES AEL AS7A
27E g olEES AEY Aok 3 AEA JIFEE 3
Akske #Aol AfFUZolE, 8}, HAA, AFUACIA A,
AruAeld @zt o aQle wket oY dAETIE =92
Aol

This course aims to equip students with a thorough under-
standing of fundamental functions and effects of persuasion.
Students will be introduced to the basic concepts of social
influence and several theoretical approaches to the study of
attitude/behavior change. They will also examine how various
factors (e.g., communicator, audience, message, and channel)
moderate the social influence processes in different communi-
cation contexts (e.g., interpersonal, media campaign).

211.639C  oiciof 4J Y A Mot 3-3-0

Media Industry and Policy Seminar

o] FEo 2L A wE, Aol ¢4, IPTV, e,
A, AR 5 UFE vihold] A F AAH S dis)
she Aoltt. o] Zofs B S MEE dAE srHe
71&, Ml A A 2 AA 52 Sl 2 Aol

The main focus of this course is on studying the industry
and policy oriented aspects of various media such as
over-the-air broadcasting, cable, satellite, IPTV, internet, tele-
communications, news papers, etc.. This course will help stu-
dents study the converging digital media technology, service,
market, industry and policy.

2116450 | HRLIAOIM AZABILt 3-3-0

Seminar in Communication Studies

o] AEL 27 wAE o R T FA| slollA ofF HZe o]
4 =S AEshe AL FRE Al girh A% oE0]
& FA| stell 2] B, oBIAAA NN A2 A, o2
A2}, ABZAN} AZZANE T AEH oZe] @A dg o
F ol =SS HET u glow, gk AW WFF A
s AE sl AR RIFFo Jid, o, A FH, &
A A, AAAA & FTE vk Qo

Our class objective is to discuss recent theoretical issues
in the field of media studies. Sub-titles of the class in the
past were “Journalism and Public Opinion” and “A Seminar
on E-Democracy. The topics covered include the role of
journalism in forming public opinions; opinion cognition; poll
research; definitions of e-democracy; related theories and
practices; policy issues of e-democracy.

211.646 o|cjo{gstdd  3-3-0

Studies in Mass Communication Culture

o Jme Ftel A T FHL YT 0 SzolE
2 PR3k o gk BEel 2UFARRe] Pk A 2
Agelo] wigke] Aol 7] WEe] shAldTe] AAL A ¥
sholte] ojgto] yigks] Fasich Ao ool ¢y ne
= 99 o dHee o w0l B e AFES s

SRR E “SHHL-ZE AOAZHRY ASAZPE HAISICH St 8|2 1532 FAHE. (The first number means “credits”; the second number means
“lecture hours” per week; and the final number means “laboratory hours” per week. 15 weeks make one semester.)
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P Mgt s, Seie @A A EES A
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The class will look into the role of media in historical
formation of Korean modernities. Historical Cultural Studies
will explore socio-cultural processes of modernity formations
in terms of media and communication. Rather than reading
western theories about modernity, this class will cover vari-
ous research helpful to explain and reflect the past and pres-
ent situation of Korea

211.647 DEHEL|Fo| HEA M  3-3-0

Statistical Methods in Communication
Research

B3A d7E 79T F e AR HTES sk vt
7b 2eg FAVIRE 58 S 71971 s AFUAIA
ATGdelA 7PF Bo] 2ole F/aE SAEMEHEE olsfsta
FoFA7INeY &S I3 v, A ARENS B &
Qlate}.

In this class, advanced and intermediate statistical analysis
techniques most widely used in mass communication research
are examined and conduct the actual data analysis using the
techniques covered in the class.

A

o

211.648A 7|SEICEBAEIHE  3-3-0
Semiotic and Discourse Analysis

£ e AvuAeld, #dTE A3 71sdhy e
7125 olsfsta 7]EsHd B4 52 7|5she 283 A7FAY
TE% A7 AA WS gsle ul Aol gl 7AIHoR H]
T dofgtelln Edsto] 7|33} W 52 E£8FHo| ARREHE
Yzolze] AnE Avnu 7Eskel oA, WEEAe] 54
S G, vtlolelTelM g Heue ke e 8
ZE 8 SolsjeliEd] S48 Muyu slEdteht GEelEe
483 4 7 & "t

This class teaches students the basics of semiotic and dis-
course analysis methodologies for communication and cultural
studies, including produced and lived text/culture. Students
will also apply these semiotic and discourse analysis ap-
proaches to their research. Digital media text such as hyper-
text and various internet interactive text will also be considered.

211651 | HAHFLIOHRT 3-3-0

Studies in Political Communication

o2 gygitt. 53] AAA wiA ol A3}, oHEH, HE,
T8, A4 &% T o AR dig @S JRte R gL
3o A AAH a2 AFUACIA o2 Aol ATAdst
a, AAE ol2H BYPE FPHor A7t

In this course, students examine recent developments in
theories of political communication and apply theoretical ideas
and models to understanding political processes in Korean
society. Students are encouraged to conduct an empirical
study on issues such as political media use, socialization,
opinion expression, attitudes, voting and group activities.

~HEXESt(Dept. of Communication)

211,655 Ade|Ed+ 3-3-0

Studies in Journalism

o] F&2 e WA At F8Ige A8 AR
2 2213 B olgHor HEslA IS F=UEe] T
of Agshs A% HldsEe e HHow . nIE
=2 3 559 v AFuAeldolest EAEE F83iA
A I7h AEF ALY WAE Polra et AMS
A ol A 2AHoRAM AlEARE AR 9E,
HAAlZA o] AR A A4, e ogA e |Ast Alo|ET]
3, 7RSS AGAEIE 59 ol EAES HEI

The course aims to develope student’s ability of critical
analysis about journalism by reviewing the production and
reception processes of printed and broadcast news in relation
with the social conditions of news media. Students are ex-
pected to analyze the relationship between the press and the
state as well as the capital, based upon their knowledge of
communication theory and methods. Also reviews the role of
news agencies, social characteristics of news, process of
gate-keeping, professionalism and socialization of reporters, etc.

211.657 HEL|AHo| M2 3-3-0

Communication Policy

£ RN ABA ARUAelds Wilehks F& wiAES}
#dd 718 AARR, AAVT 9 sos duEaA .
FH = ARl Fo ARl AA AllER = Ao
o A2 ARRE AfyAlelde] JFElEe] oblske tdt A
A FAES T Fo=X S ABlE ARaTEA bt
FA Aelle Fololn o8 oAl LdALA A gt vlaA <t
2L 718 & 9 Aok

This class introduces the basic policy objectives, policy
organizations and policy measures on the major communica-
tion media. This class will also go over specific communica-
tion policy cases in Korea. Through analysis of the various
policy problems that arise from the new communications
practices, students will be able to refine critical viewpoints
on the desirable condition of social communication and how
to realize it.

211.658A ZzjoigupiE  3-3-(

Qualitative Research Methods

o] FHL w27 AN Bag FH AFEE TtEAe
o FEHo] gtk 27 A7hEe ARAYS FAlsAY A%
skt A ol 3R] F oulE ofsfshs Wholtt. A4 A
TdE FAHR AFFAY A A, FeA B Y
ZAL WEASE A, Je|a 54 opzte]Be] EA7IY Fol 9l
o 2 tel| o] FHFelle FojdEhin, A% AEH 71, AL
A AT TE FHEE dAolch

This course is intended to provide the student with the
basic skills needed to do qualitative research in mass com-
munication research. Qualitative research is research that fo-
cuses on understanding, rather than predicting or controlling
phenomena. The qualitative method features include: develop-
ing research ideas and treatments, conducting aural and tex-
tual research in general, ethnography study and specialized
archival research. Over the course of the semester, we will
examine some of the main methods used by qualitative re-
searchers in the social sciences such as participant ob-
servation, interviewing and historical analysis.
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211659 | e o HELAM AT 3-3-0

Studies in Computer-Mediated
Communication

¥ 52 AFE wil AruAleld @43 #HE kgt o
&4 AF A8 e AS AR . 53] AHEEo] H
FueAe g A AdHes A= FHe| A ARY
Aold S ofBA olgstr, vpakgt wiAle] £l w2t AR
yAlelde] ARt 3 2 A= o]PA dEAeTE FSAHeR
AuEuA g FAR s AR W AwuAeld d7d¢lA
ofgfel 2 o] owgt HHow WHEHEAE AEY Ao
ok doje] Axk(tz5), 7Pl Aot BAA, i AFuAel el
A AZ|ER BEEAR A, AEA 2HEES]L JE AL
2743 Ad =8 23, JEl o] A vEa 34, AF
B YEHIA ofs] AAEE Y Soldt. 7T FA= S
AR AFEAE et ol AFHeR ASY F e
ATE dARISH 2 Aol

This course is designed to provide an overview of schol-
arly research and theories on computer-mediated communica-
tion (CMC), focusing on how people use this relatively new
form of human communication and how various character-
istics of the medium affect the processes and effects of
communication. Topics include, but are not limited to: gender
and language, virtual self-identity, self-disclosure and un-
certainty reduction, social stereotyping, group decision-making
and group-induced opinion shift, social network, computer-
supported cooperative work (CSCW), and so on. Based on
the readings and discussions, students will be asked to for-
mulate their own research question and design a study to ad-
dress it in an empirical manner.

211661 | Estmsizet HELOIM 3-3-0

Understanding the Market for Information,
Communication, and Entertainment

71€4, ABIAQ Hstz Qs vhol7t SxdstEolurtal o
Bol &9 CHHQIME AP &2 FHlz AolRta EEe
e tigh BAdo] EobA] Zka gk wio] ike] JRI 54
3 B oldel et Fofapt Felx kel Fofslal dhdlke
Az Es 18 o ARUAIA &gl #3 Azl Fdl
z 2qje] AFe ds B ARHE 92 F Sloh o] 35S
sz At #5 el # AQA SHe] 72 93
# A=E Fotal ol wigow Felx FEe AFF Wi,
o &, T AEsl F5o 723 Sl te) =2t

With globalization and commercialization trend in media
industry, the demand for theoretical and practical knowledge
on the production and consumption of media entertainment
products and services increases. Understanding market for in-
formation, communication, and entertainment requires an in-
terdisciplinary approach encompassing media, culture, com-
munication, and industrial economics among other things.
Through lectures and discussion on cases, this course offers
an introductory overview on the issues that cultural industry
faces today. The topics include production of creativity, taste
formation and transfer, consumption and sharing of media
products, industrial infrastructure of creative industry, and at-
tention economics.

~HEXESt(Dept. of Communication)

211665 olciof AZMEILt 3-3-0

Communication Research Seminar

o] AEL 27 wAE o R T HA slolA ofF HZe o]
24 =952 AEske A% 5E= st ok ool Ade
& T ATHY J9rte A2 Htoe] AlAY JleH, 2HgH
B ol whe Jijlely A3, E3te] wstel #Ed olnEs
F2 thEth dRtEAClEd adrtele] s}, YEYHA AFY
Aold T FAE tE F Stk

This course offers graduate-level seminar on special topics
related to current media environment and its impact on in-
dividual and social life. Potential topics may include The-
ories on human relationship and evolution of media system
and Network Communication, for example.

211.668 FLACIAE ek AP 3-3-0
Classical Literature of Philosophies and
Thoughts of Communication
2 mae] Bx= ARUACIMY BY Asky, Abda 42
= AFele A% 144 TAES AHE, A3 Whe o]
o A7 28 AwuAeld, AruAeld HIaERA &9

QRRE, A g A o Ao AuAlold, £He BE% 7
RFusloldd 5 ARUAIMEte] B4 ool wuE FotA,
AP EOES BT g 1SS B, vBE.

This course aims to a critical analysis of classical liter-
ature of eastern and western philosophies and thoughts of
communication. Readings for this course will be focused on
philosophical as well as social theories addressing the key
problematic issues of communication theories, such as ‘“hu-
manity and communication”, “communication as social and
political processes”, and “communication and civilization.”

211.669 Do 7o}l oAt R 3-3-0

Cultural Studies and Visual Methods

AAISE Fgo] JHEL A Espt 7iEstEEA 2 o
7¢E3K(Visual Culture)9] v]Fo] sobdziar i E3hd7o] =
224 3L e F fle Aol ofFolxlth. Ao EFE
32 B FLEE HESE A AT mAEReY
7 F3bell tig AFolE, dojakgo]l ARFEA Eet olFd
o ofst AFOlE oz AN Aust 8FS EHaI] ofele
afAel tig ole, i Hrlo] ARl Uig pole, £t
ATE BrAHORE PP AT B oz B 2
Qe el Hsgirt.

aR, AR G diER Base] BHHUS B,
ot AT kel @A dolelE A 9= S
Mo FEHAL AU o Fok BalATA JPPYE
AFHo 2 AT £ I=E AT tARl(Research Design)&
she S Axgth PHPHES GAERL AR, HiYe,
e Qol(FE, P2E)9 AT FAskE 2 3 AL
dloJE)ell o]o] Al 39| Ao R AAsHE M2 HHES
2, 71&9] 7S tAlshs Aol ohzl, o7l @dvlolH
WA opgol AW BN Fely(ATA, veiTA 1)
3 AP A, FEATA daTA W), A
HEAdAJ(Self Reflexivity), 2]l AFA3}e] 7A|A(visibility)2
Bkt ofo] @ RS st Al A ATpolr.

Visual Culture has a growing importance in the process of
Globalization and Digital Culture. Cultural Studies researchers
have to deal with visual corpus in general doing theirs
studies. They have to understand images in theirs studies on

_l
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hybridity either in urban space or in virtual space, on the di-
aspora or minorities with language difficulties as well as on
media representations. Meanwhile, researchers have translated
Images into textes and not considered them as an in-
dependent research method. In this course, students will learn
how to design a research in the tradition of Cultural Studies,
incorporating Visual Methods. Visual Method is a new qual-
itative research method which incorporates images(dessins,
photographies, videos, etc.) as the third research tool next to
language (text and discourses) and numbers(social data). It
does’nt replace existing research methods but enhance the
participation (of researchers and informants, and in the resti-
tution process), the equality (between researchers and in-
formants), the self reflexitivity, and the visibility in the re-
search process.

211.670 M7 Wl 3-3-0

Election Campaign

o] FeME A7 FHEHAE] o9/ AAUS Hhsta A
AAFE oA FFE LA i FAH R FHAS]
svke AAsta AAAES FHsi AARES Eudke 3
ol #H3 AFES FHHoE AFET:. E o]%A FHAEO
AREe] AAE AAsk=A, o B3 2dse] FFe VA
A, F2 A HAAEL oW A5 JeA 5 A A
Qle] Arl=o} AP AFEL 28] AuEn. vpAEoR o
23 Zisldle] o YAl fraAES] FRYHA S vHeA A
B}

In this course, we will explore how campaigns are prac-
ticed and shape electoral outcomes. We will consider why
people run for office and how political parties, interest groups,
and electoral rules influence how the campaign plays out.
Next, we will explore the content of campaigns — the positions
candidates take, the effects of political contexts and cam-
paign events, how campaign messages are conveyed to citi-
zens, and how this all influences election outcomes. Finally,
we will consider the effects of campaigns on citizens — what
they learn, how they evaluate candidates, what animates their
participation, and how they choose which candidate to vote
for.

211.671 HIEQ3 o|c|oet QUZkMAH| 3-3-0

Personal Connections in the Networked
Media

o] %¢le TAE wtlole] ARF (mediatization; v]T]o]
shell wel VENZD} shiel ARl FAREE sk
e F2 A B fA B ol AL Fu
siEch vldelrl 2elo] Wt o R APEA, F
b FANGE Ee FEA 9E WAE FAel Fu 1
9ol FhEie Ausk 44, st FEAske] BA Sl v
olstel tlEo] oW WslE HEAE EaA JUrh 7€ A7l
ek kgt FAlel A f2 el disl wdAor aFs)
o A upgow ysl Aztshs dge T oAl mitiele] E2
¥ TEES 71 . vholstel] mE dzkaAg
#sl, Ajdst ko] viho] o], FEAlel ¥4, dHAA ¢
A S olE tEyh

This is a graduate seminar course on mediatization and
changes in personal connections. It focuses on the emergence
of networked individualism as a social operating system.
Based upon the understanding of human relationship building

~HEXESt(Dept. of Communication)

and maintenance, communication of information and emotion,
and how communities are imagined or made, the seminar an-
alyzes contemporary phenomena of network building and in-
formation sharing on digital media. We specifically focuse
on the themes such as creation, participation, collaboration,
media literacy, trust, and so forth

211706 | FYHELIFPIHAT 3-3-0

Studies in Visual Communication

o] ol A PXEde= o i H2EY AL I
oz sto] P BAES FAHQLG EMUY 52 Witk o
7 AFUANLE 4 FEF o3k mEld} Edtolg st
O] 5= I oA wiFer duEy, AE Aoy FaEx
E, TVERh], 93t 5 9oz o]FolA] & st gxES
A4 A8 ok 9 HEEs o] HAERO R o|Fo)3] A
Hop Easial et siAe] ke AS 2t 7] wiEel o 7}
A At BAE Fske Aol Fasit

This course deals with the analysis of visual texts.
Students will examine what visual texts are made of and
learn how to analyze them. Based on structuralistic linguistic
models as well as literature and film theories, students will
have an opportunity to analyze actual texts, such as news-
paper photos, ads, TV dramas, and films. Since visual texts
allow a broader range of interpretations as compared to ver-
bal texts, students are strongly encouraged to consider vari-
ous perspectives when analyzing visual texts

211.708 Fojcjo{d 3-3-0

Studies in New Communication Technologies

A RFAFUACIAF ALEl ekl wste] dFHol
e wrrldele] Z1eH Jhest 548 A olEol ¢l
goll A g FojE ndstaat et ofE sl vl
tlole] AyH Felo] He vAE g1, AwuAleld A, UE
93, AL sl tekgl i FritelEs JiEsta od
TrHelEe] 7hAE AAFUAlAe] Wske AkslA FelE
it

Currently mankind is entering the Information Age as a
result of new communications media. In this class, students
will study the technological characteristics of the new media
and their possible effects on society and civilization. Topics
include the digital revolution, channel, networking, changes
in transmission methods, and wired/wireless/packaged commu-
nication technologies among others.

211.714 #HeL|Ho| Mol 2

o

o>

3-3-0

Seminar in Communication Research
Methods

o] HEL AfuAeld Fdel tig T AHES
A @l Againe As HHow vy ARuAol
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stEd AwdAlold A7HES AAl ARUAIA
Hgell Hgsto] EAetes & Aotk

This class is an advanced methodology seminar course.
The class reviews pros & cons of various research methods
and have student to apply these methodologies to actual
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project in mass communication research. Emphasis will be
put on the controversial perspectives of each method. For the
first half of the class students presents and discusses the
problems of the selected research methods as a group, and
the latter half they propose and write a publication quality
research paper based on the previous discussions.

211.715 ZolAlojo|c|o{2 3-3-0

Studies in East Asian Media

Fotrlop Ao S o] ERF FFES B, LElaL
A 5o aFd 7135 B A= A Y AwuAeld ¥
FE oldfete] 43 ko] HluATE TFsdHAl gk FAIAQ Z
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& wtele] 54 o, AT B FY¥ Z4= 3| Hlw AFE
THOE oFold Holt}. o]F T3 FI E ofgt FolAlol =
7b9] vidle] el thdt FAAClw 712Ae ARE L ARE
& st ol A, ANsE UL 71e + d=g o

This class compares communication phenomena of East
Asian societies using student-led international discussions, group
studies, and special lectures. Topics include understanding of
Chinese, Japanese and Korean media, as well as comparing
western and eastern media characteristics.

211.717 C|z[H&28F 3-3-0

Digital Culture

B A% Bae tAg v} Fae] Aelst S4 olas
i, OAdEsiel BaE Fo A8 oA Ade the Aol
gAERSE A2 GPEs Jdos FR4stn . o 3
Be oA velg olslsly] 3 oled Edg Az @
A gz, <dEY, Hlve AY 5 ot tAE Hclefo] hat
AAAR AR wels) mA .

This course is designed to help students understand princi-
ples and characteristics of digital culture as a new realm of
visual culture. This course aims to give theoretic basis to
discuss social and cultural aspects of digital media and its
various forms, such as films, internet and video games.

211.720 g E2a}t QlxFo] 3-3-0

Rhetoric and Democracy

o] Fug Tl IS WA udf dEH ol2d dzj¢t
WHEA 54, 2Rl AR 715 olsfstaL, oldt o], W
HE, 71l Ad 1FFel digf 2t Fele @I ad
ded] i3t =S Edg M, Ao dSolest ARyl
A olgEol Adl WFFY Al EAll tig Tl =23t

This seminar explores theoretical assumptions, practical con-
siderations, and social implications of ancient rhetorical theo-
ries in relation to political practices in democratic societies.
Based on the understanding of these assumptions andconsid-
erations, this course raises questions about rhetorical culture
and its impacts on communicative conditions of democratic
citizenship.

211721 oiclojet wIzFe| AT 3-30

Studies in the Media and Democracy

A8 AANEA wslel ARUACY 2o Wsbh B
AFFolo] A e el A, Ad SN And

~HEXESt(Dept. of Communication)
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In this seminar, students explore various research topics
regarding the changes of media technology and their impacts
on democratization. Topics such as media use and it impacts
on social capital, media reform and democratization, public
opinion formation, digital citizenship, prospects of digital de-
mocracy and others are discussed. At the end of the course,
students are required to complete a research proposal for an
empirical research project examining one the topics they
choose.

211722 niclofet 4837 330

Studies in the Media and Audience

AkslA Wistel] wet mtjolg wolsole F8Atel g AR
A7 a7E e Aol ool tAlE iAo =qle
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a A7 Aol

Changes in the society and the media environment require
different ways of studying media audience. In particular, the
introduction of digital media calls for innovative methodo-
logical approaches to the quantitative audience analysis. To
address limitations of traditional audience analysis methods,
this course will examine such methodological issues as new
sampling and bias reducing techniques.

i Ky o

211.724A H dH|Z2Yzjo|Ho]M  3-3-0

Information Visualization

Auel 7o) FFog 7ile] Aeln Aake Huel e @
o] Z5® Z7hHa glo] Aol Bad ARE AEHoR A
gohs 71l tig A7 22 Aotk o] £k IE
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AZtste ARE A4l EAH(mental representation) 02 #H33}kaL
oguE Wdske FAolM e A ZeAA 5 ShEdh o] 3
gollA S Z2aR dole T3l Aol (large data
se)e SISt B Pel ol Sestn, +UE Ans
Azt el olmlE AASH: el sl e ma 44
UIEo|A 9] public sensemaking "Hol tiaiA % ShE3ict.
Information consumed by each individual has been greatly
increased due to information overload. The research on the
method and technique that delivers huge amount of in-
formation effectively is required. In this course, students will
learn the basic theory of information visualization, the meth-
od of transforming law data to meaningful representation,
and the process of sense-making of the information. Method
to collect and analysis of large data sets, information visual-
ization technique, and the sense-making process of the in-
formation will be provided in this course. Also, public
sense-making through social network will be discussed.
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211.725A A% 4H|EQ|3 ofo|e{nto|dat BN 3-3-0

Social Network Data Mining and Analysis

24 AFEH eAvlelH B4 Fol AfuAeld EokelHe
2% o2 WY uE} AFHEse AeetA ¥ dvA
& &8 UEY A2Rle Ve, 724 548 olsE Havt
3t} o] £Ylr= Rubyy Python 52 ARESH 7| T2 1w
v 3t 9l 7)hlk 7]4(web technology), HloJElH|o]x Fo] &
d 7]zl tigt FE S AAE &4 YELS st w4
she WS wieTh =3, o] oK ESE T &4 UEY
o] ol mlold 7THE Hi¢a &4 VES BME A5S B9
ShF3it.

Social computing and analysis of large data sets become
important in communication studies. Even those students who
don’t have engineering background need to understand the
technical and structural aspect of social network system in
order to research on them. In this course, students will get
basic programming skills by learning a scripting language
such as Ruby or Python, and then explore web technologies
and database systems. Finally, students will learn how to
build their own social network system using the web devel-
opment framework. While doing this, students will also learn
data mining techniques and the methods to analyze social
network system such as Twitter.

M0000.019700 &L[o|4 52izt miciof [E{2A] 3-3-0
Youth's media use & media literacy

&3 oA dlo[E|r 5] Aol AFe] to] So] &
ZEHA g HoRZE ofZlo] At AolE wHEolllE FAH o
Zio] g HogE o|59 ogtHola AAAS PFFEo] F4H
WA B Zdo] FAHT|E dit) oS ofsfdits AL o
=°] oA ZHAEAES oldlisks Aola o HWAle 477
(Childhood) 7H'go] wtjojslalx] oA w3t gl=7tel
g 2ZE a7t o] Alvy £He A 71 AwuAeld,
ultojel A3lsl, A FAH UEHZ AfuAld, dAE
njols} sty AE 2lE Al g a3 59 FAE tET

Growing up as ‘digital natives’ entails quite a different
experience, partly due to changes in the media environment
and other related social changes. They are sometimes por-
trayed as a loner who cannot develop real personal relation-
ships but at the same time as a competent egalitarian con-
nectors in the community. Based on the observation on how
mediatization is transforming the concept of childhood, this
graduate seminar will deal with issues such as family com-
munication, socialization by media, communication and iden-
tity, behaviors of new learners, and digital literacy concept.

M1312.000100 HCI ¢debHz  3-3-0
HCI Research Methods

7-AFE A5 24 (HCI: Human-Computer Interaction)&
AFE A, FE, Al ARERE, gal 5 ookt Rob

A ARES AFHE @R 83 =7 ARSSHEA O
g BARE Adsk sk dl, HCle Al="e] bzl A
Bl 7|0l dAlz ARgEE M sk AR ddshs
PHES AXske 2e 82 skl Qv o] Y= HCIs
#8427 WHEY S5 F3l @A HCI Zofolr o]
FojAaL gl MR B olsfstar oEtAl 7k HY XAl

(e
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BAES o A HCI 7] Xz 33 & 54
Aruel Z2AE 7|Rke] o SPEL WA HCHEoR
& 97 =29 AL T8 HCI o]&s dgelal, Z=AE
ol AR T4 AA S FYI o] AAM FHEL
el b, ZrEE oY, AR A HHE 5 o F
AL gl ol AA AR ZRAE 283t

Human-Computer Interaction(HCI) is an interdisciplinary
area where professionals from computer science, social sci-
ence, engineering and design play important roles together.
As we use computers as critical tools in our daily lives, we
also encounter various problems caused by computers. The
goal of HCI is to discover problems in the working context
and try to find solutions and methodologies to address them.
In this course, students will explore research topics in HCI
by learning core theories and then experience human-centered
research methods by conducting actual research. Meanwhile,
students will learn various research methods such as inter-
action design, prototyping, and usability testing.

i <N rfo

Mi312.001300 AHFL5Ho|% ol AlH| 3-3-0

Health Communication in Mediated and
Interpersonal Contexts
o] YL FE W BE F5& H3 vio] o]§o] ofugt
WAog A7 d#d Y9E 2 AAH/ALA A3l ¥ v
AeAE theEth B FAFoR (1) olo|=, mlek, it Fof] #
g wte] A% As], (2) 33 #E q9E AWsle oIS,
(3) mito] 27 A &3 BA (4) FulHe] ofgo] A%l vl
2 9 o FA # =3k FTHH R A4 ARY
Aloldell #gk 71 o] o]2EF AT AHlER AuEct
This course primarily focuses on an examination of the
influence of media use for health information acquisition on
health outcomes (e.g., health behaviors). We will deal with
the following issues: (1) media health campaigns addressing
behaviors related to cancer, HIV/AIDS, drug use, obesity and
others; (2) theories of health behavior change; (3) issues in
designing and evaluating public health communication cam-
paigns; (4) effects of new media use (e.g., the Internet) on
health outcomes, etc. Also, this course covers the most recent
theories and research in the area of doctor-patient relationship.

M1312.001900 ojc|of Atg| o]  3-3-0
Social Theory of Media

o] F=2 S mtole}t AHE], E5te] BAll 3t ohF
g AR o]2S gt 53] miyele] W] k4 o= dd
Absle] T3t Wl g ohekek A2t ol2dl dis AAAL
2 =3ttt o] FEL Alsjel &3] H|rjolsl, m|tio] Ale], ]
tlo] 29, A7uAleld #8, g=714 wtle] £3}, TAE-
Z2Y4Y "to] o] F HZ =Ad JFeh ols 53 s
< mro] ARl o9 Fo JNES(elEERT], AARY, oE,
TE9Y, vite] E3te] 2FEE)S FAIHeR osfslal At
Ao o]2H E& AAXNCE HHAE g EHoR gt

This course primarily aims to provide students with a
comprehensive introduction to the key contributions of a num-
ber of social theorists to the understanding of the intersection
of media, society and culture. The course will examine the
substantive theoretical debates on the development of the
media and its impact on the emergence and transformation
of modern societies. The course focuses on the contemporary
debates on the mediazation of culture, media events, media
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rituals, media spectacle, communication power, transnational
media culture, postcolonial media theory etc. In doing so,
the course reexamine some of key issues and concepts in so-
cial theories as applied to media phenomena, including the
concepts of ideology, hegemony, the public opinion, the pub-
lic sphere and the spectacle of media culture

M1312,002100 37 HFLIAHlIE 3-3-0

Government Communication

A A9 okstr o2 AAL 48T FAHLIS AT
A 8o A skt ol IATHIF AR el vt
8¢ gQlo] HAvE AL ntt. ol& 3l 7HAEH
Ae B8 T e A2 viole] &go] AHo|rt
FHE T4 TG0l slol AFUAeldY Aol gk gt o]
B3 A5 A7 AFHES St os f3 diEEH o, o
TEA dE BA, A= WAl aRA =4 EGell v
A G 5 T FA7E i

As party politics wanes, ‘going public’ has become a cru-
cial element of effective governing, and the importance of
press relations has significantly increased. This course ex-
plores the empirical literature on the role of communication
in government’s policy making, primarily focusing on the in-
terplay between the president/government, the press, and pub-
lic opinion. Additionally, this course examines how the
changing media environment influences effective government
communication.

O, i ofy &

M1312,002400 #GL|#[o|Mat 25t 3-3-0
Communication and Literature

Qzre] WEA BAL TP 24 Avicke] skagel A7l
o “AbS Fa AR EAlRhs Aol ek e A
o g Abele] Fare] Al afata, dsfahEd, oy
oje] RS} Ml FolstA ke $FEIL FAY “AWL
At gick. 1 of| ALY AlPE 5 A RE e
59| A wistel @ Adsku, @ 22" e glek. ol
gk ofmofla] QA Witel] FAE A =, RF “AFUA |
Ao FAolH, ZAoln, Egfo] Hrt. H, “E3e HEgHo
2R AEe BAA dgoln, ZEolH, AR 8712
A got aEER e B adEE Fote] o 2%
A Qroll |2 S “AMAS Eafs] Wows, I ote &
A FARAY A B, ARdAelde] AFH o
o), @A} AL Qtold WA= QIzte] aEd 3Fe EAlE
154 5 s Aol

One of the existential essences of human beings lies in
that every individual has his or her own stories to tell.
These stories are unique truths that have accumulated in un-
decipherable, untransferable, and uncomparable forms. And
an individual's story is no less precious and no less truthful
than others." In this regard, stories constitute the foundation
and soil of human communication. Relatedly, literature has
existed as the means to express, preserve, and excavate
stories. In this course, students will read and discuss a vast
array of literary works to interpret the stories they contain to
explore and understand (1) the essence of human beings as
story tellers, (2) the meaning of communication, and (3) the
suffering and hope that characterize human experiences.
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M1312,002500 o|c|o] 2AA AL 3-3-0
Media Impartiality

ue] 44 9Fe AREA &% Tl AL vlske Al
=2 ZAR] v"oleld AAA e} sk 7P 71RA 0|k Hr
ol Tlolth. 53] g ARglellA wito] T4 AFo] AYs
ToAL =0 AxT dart gt ol od guoM mHo
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Aviyg & B3, videl 449 i, ol Edl, =l
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Heol glo}x 7MY Tad rHA JHdd vido] sl &%
A olaiet ATeHE Wit

Media impartiality is the most fundamental and essential
norm which media as the major institutional system of social
communication should keep. In particular, in Korean society
the importance of media impartiality principle cannot be em-
phasized too much. This is, in a sense, one of the most crit-
ical societal issues beyond the media realm. This seminar class
aims to cultivate sophisticated understanding and research ca-
pacity on this principle by deeply reviewing its concept, and
major conflicting issues in each media sub-sector and in-
stitutionalized regulatory systems concerning this principle.

M1312,002600 HFLlFlo|d HER|3t 54 3-3-0
Communication Networks and Community

o] =L FAFUA AN UEHT Aste] A4 &5
AFH Azol dag olfE ARUAIEY AH HF &
oM Al duEe e ARG, olg HlgeR UE
92 A FFA AFelA JPEEHe] gl AREHL e Fa
o|2EF MNEES v oR HEGT tFo® ol3t o]&%
NdEol ARuUAoldstel AEA F&H FAHY A7l
AL HolgteAlE AuE §F, Yo ARUAlA TAEe] YE
91z Fete] B FEATAA AL olgale] oMz TS
Fagrows $2) At A BASS sdshsn g 5
oleAg AR ek,

This course begins by closely examining why communica-
tion scientists need both network-science and communitarian
approaches. In doing so, students will be able to understand
unique contributions that these approaches can make to com-
munication science. After that, we will discuss key concepts
and theories developed and widely used in these areas.
Finally, a few research projects employing such concepts and
theories in the field of communication will be reviewed, and
implications and suggestions for future research will be
discussed.

M1312.002700 or|2| &2t 3-3-0
Message Effects

B w5 diAjA] astel] B3 olg, AT A7, T Wi
& ks A HXE gk vz AFUAA, AR AR
Alold, A= AFUAlold 5 thakst mEtolla wAx]e] -84
A 5ol A5F atel miAe &3 9 I AAel dig o]
% d7e 2uEd. okg® Ad, Aol W8EN, A %
AFE i W 5 wAA £ A7 PEE 53 HEdh

The purpose of this course is to provide an overview of
current theories, research, and methods for assessing message
effects. We will explore theories and research on how message

characteristics, both content and format features, shape the
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processes and effects of persuasive and viral communication
in contexts such as mass, political, and health communication.
We will also review methodological approaches to message
effects research, including experiments, surveys, content anal-
ysis, statistical and computational methods.

M1312.003500 Ale} HSL|Hlo|H 3-3-0
Al and Communication

2 adRoME AU wia ARyAelds EFI AL AF
UAlold A ool A wAlA] 24, gt FElo]H(curation)
T Ho oeFsla A5A H3(agency)S FHSHA Hell wt
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tion)®] 3H¢] Eofz Uro] AFAow nAdth WA RE-AF
E] A3 2F-8(human-computer interaction), ZAFE wi7] FFUA
o] (computer-mediated communication) Ho}e] tE 2] o] %
#E ASATES 58l Al 2l e FHA A7sEes 7
BT A Al 84 Ao, AL 297, Al 72 53 AJ2H.
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SheAl =93t o8 B8l AARUAlAgel ALY EAIE ©f
A Aoletar A7 A7kl thgt olsE FIAIZ Aol

With AI’s increasing agency in various facets of human
communication processes, ranging from message production
to diffusion to curation, this course aims to address emerging
questions in the contexts of (a) human-Al communication
and (b) Al-mediated communication. After reviewing the lit-
erature on human-computer interaction and computer-mediated
communication, students will evaluate the relevance of exist-
ing models and theories in understanding the uses and ef-
fects of wvarious Al applications, such as Al assistant,
Al-based news recommendation system, and chat bot. By do-
ing so, students will develop a better grasp of how we
should define and examine key issues surrounding Al from a
communication perspective.

M1312.003600 CHQ! AE o|& AL 3-3-0
Theories of Interpersonal Communication

3T gkl Alrivks tidl &5 #H"E ARUACA o2
=2 AR 9780 U &F9 712 3, did &%
A7 e A2, U &% o 7IsES A7 FAE
(el 9%, 2534 4, 710, 34, B384, 84 2 Sl
g 71E ol&Sel gl HAl A7 =EES T A7 §F
2 SRtk AEE of AkE Bal J1E ool 2% olE%
ATE WAND F = BN AT EAS A%stn WA o
T 4% A% AE £UT ot

This graduate seminar primarily explores theories of inter-
personal communication. The topics include the fundamental
process of interpersonal communication, methodological ap-
proaches for interpersonal communication research, diverse
functions of interpersonal communication, and sub-topics
(interpersonal influence, conflict and negotiation, deception,
emotion, uncertainty, relational development, etc.). Students will
learn important theories and recent research on interpersonal
communication to understand the history and trends of inter-
personal communication research. During the semester, students
will also develop their own research questions based on the
existing literature on interpersonal communication and propose
an original research plan to answer their research questions.

~HEXESt(Dept. of Communication)

M0.003500 stHEL[HPR|ME  3-3-0

Science Communication

=AA0 AR H7ES dFEelAl A%A AFuAIA
she7hll webA digEe] Aled diEd A3 94 3 HE,
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Science communication plays a crucial role in shaping, re-
inforcing, or changing the public’s risk/benefit perception, at-
titudes, and policy support for science and technology. This
course focuses on the effects of a variety of communication
behaviors, such as interpersonal communication, social net-
working, social media use, on such science-communication
outcomes as public support and political advocacy. We also
examine whether and how people’s science-related predis-
positions and affective factors interact with science-communi-
cation behaviors and jointly influence the public’s cognitions,
affect, and behaviors in the context of controversial and
emerging science and technology.

M0.003600 HELAHoA AARE 3

ofn

#7 WHE 330

[o)

Real-Time Behavioral Research Methods in
Communication

A et Alvive diel AfUAleld 48 e vde] A
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The graduate seminar introduces various behavioral re-
search methods to measure people's psychological processes
and changes in real-time in interpersonal communication sit-
uations or media content consumption situations. The types
and specific research cases of real-time behavior measure-
ment methods to supplement or replace the way psycho-
logical processes and changes are measured through self-re-
port or interviews of communication parties are also covered.
Specific topics include attention detection through eye-track-
ing, measurement of arousal using heart rate and skin con-
ductance, emotion measurement through language analysis,
and facial and behavioral coding analysis.
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M0.003700 258 A% 3-3-0

Conflicts and Communication
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This seminar delves into the other, rather dark, side of
communication. Communication scientists often assume the
state of communication as an ideal end point and tackle
problems that hinder us from reaching the end point.
However, our everyday lives, especially our digital everyday
lives, are full of conflicts, disagreements, lies, etc. The class
provides a venue for studying and discussing theories and re-
search of the role of communication in conflict in inter-
personal, group, organizational, and societal contexts. We
will especially pay attention to changing media environments,
as a platform of personal expression and identity con-
struction, in reading the theories and research.
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211803 chepefi 3-3-0

Reading and Research

B oIEe Selere FHlshs S0l EEFAl w4
5 Qe B42 5 AR arote E2S BANSIEE s 2
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In this course students, with academic advisors, discuss
and evaluate in depth their references for their theses.





